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• Promotion of energy efficient and sustainable retrofitting 
of social housing

• Implementation of specific targeted actions to involve and stimulate
key market actors for energy efficient retrofitting solutions

• Removal of market barriers and market stimulation

• European co-operation

Objectives
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• Arbeitsgemeinschaft ERNEUERBARE ENERGIE, 
Institute for Sustainable Technologies (AEE INTEC), Austria

• Grazer Energie Agentur (GEA), Austria
• Black Sea Regional Energy Centre (BSREC), Bulgaria
• Architektenkammer Niedersachsen (AKNDS), Germany
• Institut für Bauforschung e. V. (IFB), Germany
• target GmbH (target), Germany
• City of Dublin Energy Management Agency (CODEMA), Ireland
• AGENZIA TERRITORIALE CASA NOVARA (A.T.C. – NOVARA), Italy
• Agenzia territoriale per la casa della provincia di asti (A.T.C. ASTI), Italy
• Ambiente Italia srl Istituto di Ricerche (Ambiente Italia), Italy
• Federcasa – Federazione Italiana per la Casa (Federcasa), Italy
• Baltycka Agencja Poszanowania Energii SA (BAPE), Poland

Project Consortium
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Advanced integrated sustainable retrofitting
for architects, planners and engineering companies

• State of the art analysis on social housing in the participating 
partner regions; up-date of existing information

• Compilation of best practice retrofitting projects and of an inventory 
of technologies, materials and measures for integrated sustainable 
retrofitting solutions

• Guidebook Sustainable retrofitting of social housing

• Set-up of training courses for architects, engineering consultants, planners

Work programme
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Advanced tailored financial schemes
for investors, housing companies, associations, and consultants

• Analysis and compilation of existing and innovative financial mechanism
and economic conditions

• Exchange of knowledge and transfer of skills between the project partners

• Guidebook on subsidy and advanced financial schemes 

• Preparation of training for investors 

Work programme
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Awareness raising, integration and 
information of tenants

• Definition of training needs and training concepts 
for the tenants’ involvement

• Training actions to raise awareness and to change user behaviour 
and attitudes

• Elaboration and production of tenant’s information materials

Work programme
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Demonstration projects to adopt and 
improve tools and instruments

• Implementation and improvement of instruments and methods
in demonstration projects

• Monitoring and performance evaluation of demonstration projects

• Exchange of knowledge and of experiences between project partners

• Documentation and publication of the results

Work programme
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Market campaign and information to investors, 
housing companies, local authorities and policy

• Campaign conception and the production of materials

• Set-up awareness and advising campaigns towards investors, 
policy, local authorities and housing companies in the partner regions
(motivation events, initial consultation packages, round table presentations,
information seminars etc.)

• Evaluation and documentation of campaign results

Work programme
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Dissemination, networking and transfer of results on 
the national and European level, common dissemination

• Project web site 

• Networking and transfer of results on the regional and national level
in the partner countries

• European wide dissemination of ROSH deliverables and their results

• Common dissemination activities, contribution upon request of the EC

Work programme


